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THEMES IN COSMETICS AND GROOMING

MURRAY WAX

ABSTRACT

Cosmetic and grooming practices are universal among human societies. These practices may be ana-
lyzed according to casualness and control, exposure and concealment, and plasticity and fixity. The modern
brassidre illustrates the dialectic of exposure and concealment as well as the z}]a.ulc manipulation of the

body. Permanent waving illustrates the dialectic of casualness and control

manageahility): the young

girl exemplifies casualness in grooming; the older woman, control, Grooming is employed not merely in the
nmioe::bn(l;e‘xuaﬁty but primarily to den,ote the status and,n:l]e of the Perm:?ﬁi rdatf:mahip to gomee andi

This paper deals with some practices con-
cerning highly conscious, social aspects of
physical appearance, in particular the ap-
pearance of women.! These go under the
names of “grooming” and *cosmetics,” and
they involve the manipulation of one’s su-
perficial physical structure so as to make a
desired impression upon others.? The ma-
nipulations include bathing, ancinting, and
coloring the skin; cutting, shaving, pluck-
ing, braiding, waving, and setting the hair;
deoderizing and scenting the body; coloring
or marking the lips, hands, nails, eyes, face,
or other exposed regions; cleansing, coloring,
and filing the teeth; molding, restraining,
and concealing various parts of the body;
and so on.

As a class, these activities are universal
among human beings. Seme of the oldest
artifactz discovered indicate the usage of
cosmetics, for example, the presence of red
ocher in Cro-Magnon graves and the elabo-
rate toilette sets of the Egyptians. The Bible

relates varied instances of the use of cos-
metics: Esther and the other maids being
prepared for King Ahasuerus and the
anointing of Jesus in Bethany.

The cosmetic and grooming practices of
other peoples sometimes appear to us as pe-
culiar or outrageous (e.g., lip-stretching,
foot-binding, tattooing, head-shaping, scari-
fication), but in every case the custom can
be understood as an attempt to modify or
mold the superficial physical structure of the
body into patterns considered attractive and
appropriate to the status of the individual.

Apparently, there has been little analysis
of the meaning of cosmetics by those in
the sociological-anthropological profession.?
Ethnographers have reported the tremen-
dous wvariety of forms that personal orma-
mentation and grooming may take. More
important, they have observed—and char-
acterized as such—the association of pat-
terns of dress and grooming with social
status, noting how changes in dress and
grooming are universally employed to de-
note the movement from one social status to
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Evoluzione diacronica
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dall estetica

“...ero certissima!
Con un sorriso simile
soltanto Durban’s poteva
essere il tuo dentifricio! .,
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il vero dentifricio del sorriso
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e dal desiderio di accettazione

T

Finalmente un dentifricio che rimane attivo per 12 ore e piu!

Solo il nuovo DENTIFRICIO COLGATE: > carpoL*:

combatte la carie per tutto il giorno

e Vl mcura '
donii bianchi: denfi Sal: o bocca pits fresc

Provate il nuovo Colgate — vi piacera il suo
chiuma ol

fra i denti e li_pulisce a Colgate eli-
I AR e kT

mente fresca. Prove scientifiche .
dimostrano che il nuovo Dentifricio Colgate con
oudolnmamvomumapm_qmnd
difende i denti dalla carie per tulto il giorno.

Come agisce GARDOL
au aont

P‘ASTA DENT'FR'CIAF

soclale

1952

associazione nazionale imprese cosmetiche

] S

Provatelo e scoprirete perché
Colgate con Gardol & il dentifricio piis venduto nel mondo
9
Y SNGHATA BORD It SENTL NOW s LILY VA DAL SUO DENTISTA
BALLO.
1C NON CAPISCO,MA sC IO " £ DIMOSTRATO CHE ... cast
Ot QUALCOSA e ) TUO DENTISTA POTRA SU 10 IL COLGATE E
NON VA, MiA AT, . uH IMMEDIATAMENTE LALITO CATTIVO
TUO!I GUAI SIA ... It INOLTRE £' PROVATO CHE
= TWO ALTO CATIIVO! LUSO DEL DENTIFRICIO
Za Sowgare
‘ e MEGUO CONTRBUISCE
o ARRESTA
o, &\ LA CARIL.

I-._Mmhihh‘
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IL DENTIFRICIO COLGATE
£ % MODO MIGLIOR PER CONTRIBURE
A PREVENIRE LA CARIE.

B mtode Colgete sressh soi carie @ ol parse-
90 di geasco mei ripancto welle steris doi dessiiici ¢
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alla reason why, alla specificita

Colgate

IONE DENTI
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Colgate

https://www.youtube.com/watch?v=bUIk-yGUOIY
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alla funzionalita e alla salute

31° MESE DELLA

PREVENZIONE DENTALE
mentadent

Prevenzione dentale quotidiana ' NGB L /A OTTOBRE PRENOTA
j A VISITA DENTISTI GRATU”;A >

IMIGLIA =

BRUSH TWICE DAILY
WITH COLGATE TOTAL

https://www.youtube.com/watch?v=0gbV100Mx30
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la creazione di un problema,
la nascita di un prodotto

...AND MEN CAN BE SUCH KQ
y

run. GOSSIPS TOO' ‘x\(\(—_ UpP /

MUM TAKES THE ODOR OUT OF PERSPIRATION
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la soluzione

BEAUTIFUL BUT DUMB

SHE HAS NEVER LEARNED THE FIRST RULE OF
LASTING CHARM

A Long-Lasting DPeodorarr

“*You nced a true perspiration check that
neither exercise, nervousness, nor a bath

can render ineffective.”’

HE world—and any cligible

bachelor in it—could be hers.
But they’re not! And all because
it has never dawned on her that
she nceds a Jong-lastind per-
spiration check,

To stay appeaking and dainty
every gisl needs

the rule! You'll know at last why
romance is passing you by!
Thousands of women depend oo Liquid
ono even 'he‘l they're -ﬂlvr. l'u'rv»
cus, excited. Liqwd Odorons.
i ey Ihed & 1D dayes Aoee

t . . . onc S ehat cannot
wash off in & bath, that still pro-
tects you after a brisk walk, an
afternoon shopping, an cve-
ning of danding.

Proof thal you perspire:
1f you think you domn't
perspire enough to mat-
ter, just smell the arm-
hole of the dress you are

hesitate to tell you that
R I b
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tor's a true
(h«l—-[—lqu»d Odorono aci
coatrols dampness. odor. 3l
Neither you nor your dross can

Less travbies Two appiications of Liquid

& weelk are all most women need.
No dreed ¢4 dampaests
dresses

size bottle of jar today!
The Odocoro Co., Montreal,
Qe
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la soluzione
1979

deoaoranti meExor

classic e sport Brut 33. ll deodorante
dei piti famosi nel mondo.

Malizia i nuovi “non_tj.i}_plan: i nto ln asso’

PROFUMO D’INTESA
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Il benessere personale e la prestazione

~ “Dove gives me the confidence ‘%’%
to wear sleeveless tops.”

Uiz, after using Dove deodorant for 7 days.

Con polvere di Caolino,
per una pefie SUbIto Csciutta,
moal cosi morbida,

tta da occarezzare!

Vuoi provare I'efficacia
e la morbidezza dei deodoranti

NIVEA Talc Sensation?
[ m SPECIALE
FRESCHEZZA
Dowe Parola di donna
Dae| &

IL BLANCO

RESTA

BIANCO

{V‘C,SCL\CZZA

1l nuovo
¢ |'antiodorante con estratti
di agrumi e fresia a

e
grazie alle microcapsule
a lunga durata.
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dalla dimensione
estetica
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alla prestazione del prodotto

MINERALIZE RICH LIPSTICK

Un complesso idratante di 77 minerali
7 ral Moist ex)

i
de del rossetto facil
zione, permettendo

COLOUR PLAY

VALUTAZIONE C (5sus)
L 1 rece

CONDIVIDI £
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PUPA VOLUME
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PRE-BARBA
MIRACOLO

--------------------

TRATTAMENTI CORFO UOMO
por an fmco sopiphnD

LA PEAU EN FEU, YOUS AIMEZ ?

METTEZ DE L ANTI-FEU
SUR VOTRE PEAU.

BIOTHERM
FOMME
o %
o <

BIOTHERM
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La svolta

@OV& Real Beauty Campaign

- # &= .
< ’,‘- !}6- i’ ;’;
A =7 \ - b =7
=~ 8 i( 4 ~
{

2004

COSMETICA ITALIA TRARAGIONE E SENTIMENTO: | LINGUAGGI DELLA COSMETICA COSMOPROF
W associazione nazionale imprese cosmefiche B 0 I_ 0 G NA ; V E N E R D I 1 8 M A R Z U 2 [] 1 6 WORLDWIDE BOLOGNA




La ri-scoperta della bellezza

(] withered?
[l wonderful?

] grey?
[] gorgeous?

campaignforrealbeauty.ca <@ | Dove

campaignforrealbeautyco.uk ¥ | Donve

[ fat?
] fit?

] flawed?
] flawless?

S
campaignforrealbeautycouk @ | Dove | A
(S |

campaigniorrealbeauty.couk Srl Darve
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autentico vs. contraffatto

2006
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| "'evoluzione di un concetto

» Because I'm worth it (1973]

LOREAL

> Perché voi valete

Because you're worth it.

> Perché noi valiamo
> Perché tu val

» Brand manifesto Beauty for all (2014)

https://www.youtube.com/watch?v=McCUVz-5Ygc L'Oréal #BeautyForAll

COSMETICA ITALIA TRA RAGIONE E SENTIMENTO: | LINGUAGGI DELLA COSMETICA COMOPROF
WV assoc iazione noz ionale imprese cosmef tiche B 0 L [] G N A . V E N E R D | 1 8 M A R Z U 2 U 1 (] WORLDWIDE BOLOGNA



https://www.youtube.com/watch?v=McCUVz-5Ygc
https://www.youtube.com/watch?v=McCUVz-5Ygc
https://www.youtube.com/watch?v=McCUVz-5Ygc
https://www.youtube.com/watch?v=McCUVz-5Ygc
Beauty For All by L'Or%C3%A9al (directed by Peter Lindbergh).mp4

Credere in qualcosa fa sentire belle

2010

(,()\fmgllﬁlw -
a8

\

£ & Who says pretty can’t be funny? 33

STANDUP
FOR BEAUTY o

— VIDEO CONTEST — i '

https://www.youtube.com/watch?v=GfbmSfwACXM

and defined
with 2 Blast of shimymor bohing e thine
W s ldast with 4X more noticeable shine!

Tabe et b & g o
- R
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| a bellezza non si indossa

e 5 o °
Oncomer P O £ s "D 017G 1000 Pr-me B &
e SRR A ANy St SRR G Py

2011 ~y
https://www.youtube.com/watch?v=Ge2kbNN4Q40
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Essere carine non basta

PRETTY IS NICE. IT'S FINE. PRETTY CAN TURN HEADS PRETTY ATTRACTS US.
e .."b
BUT BEAUTY? BEAUTY CAN CHANGE THE WHOLE WORLD. -

PRETTY IS WHAT YOU ARE, BUT BEAUTY IS WHAT YOU & S p s
DO WITH IT. PRETTY CAN LIFT SPIRITS. BEAUTY MAKES E A F ' E U/ ﬂ i
THEM SOAR. SO SMILE. BE BOLD. SHOW YOUR BEAUTY. . !\\
¥
WS

BECAUSE WHEN YOU PUT PRETTY INTO ACTION, THERE'S

NO LIMIT TO WHAT YOU CAN DO.

http://www.nytimes.com/video/business/media/100000001030579/bare-escentuals-
advertisement.html?action=click&contentCollection=business&module=embedded&region=caption&pagtype=article
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| a bellezza senza trucco

Lancome Goes Bare:

Project #bareselfie

“‘

‘,q 1

LLANCOME 2013
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Si e belle se sida il meglio di sé

Followolay | tumblr.

= il MEET MEET\= /) %
THEDIRECTOR . Al MARY & MARGARET

BEST BiAUTIaARIES

©)
OlAy”

WOMEN OF UNCOMPROMISING BEAUTY.

YO UR BEST BEAUTIFUL™

BY SUEBRYCE,
DOQTQSITDNOTD(,RA DUED apRECTOR

P&G

\CKIE THOMSON 2 O ’I 4 :1 §~
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Cosa fa sentire belle?

INNER BEAUTY

CHALLENGE

benefit :EIQVEds

A PROJECT OF THE JED FOUNDATION

https://www.youtube.com/watch?v=B9ECkmAxv10

https://www.youtube.com/watch?v=mNvpjwzugFY
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A ognuno la sua bellezza

https://www.vyoutube.com/
watch?v=0gRwUolH48w

F n&(yimvEMe.

elebro 11 tuo STILE, 11 tuo CUORE e la tua ANIMA con sei persone a
100% M-A-CNIFICENT!

https://www.youtube.com

/watch?v=mU900RDXdqq

INIZIO

http://www.macnificentme.com/#/ https://www.instagram.co
m/p/7-xQs0opad/
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M%E2%80%A2A%E2%80%A2Cnificent Me Luzmaria Contestant Video.3gp
M%E2%80%A2A%E2%80%A2Cnificent Me Selena Contestant Video.mp4.crdownload
https://www.instagram.com/p/7-xQsOopad/
https://www.instagram.com/p/7-xQsOopad/
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Perche curare il proprio aspetto?

69% sentirsi bene con se stessi

39% avere i1l controllo della situazione
30% dare il buon esempio ai figli

28% compiacere il partner

26% esprimere la propria individualita

Perché e importante per la mia carriera

Perché la gente se lo aspetta

Per essere ammirato e rispettato dagli altri

Per fare una buona impressione sulle persone che incontro per la prima volta

Per fare una buona impressione sulle persone del sesso opposto da cui sono attratto

(GfK survey among 27,000+ Internet users (ages 15+) in 22 countries - multiple answers possible - rounded)
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Grazie per ['attenzione

ariela.mortara@iulm.it




