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MONITORING 
WORLDWIDE 

BEAUTY MARKETS  
 

1300+ local Mintel 
agents shop for new 

product launches every 
two weeks , in 49 

countries covering all 
distribu+on channels. 

What does Mintel do? 

 THE  SHOPPERS 
 49 COUNTRIES 
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New Innova+ve Product 
Collec+on 

1300+ local agents buy new 
products launched in 49 

countries around the world and 
send them to the Mintel’s HQ in 

UK. 

Record Entry 

120+ editors in the UK enter all 
of the product’s details into the 
GNPD database. Each product 
takes c.45 min of editorial work. 

60+ researchers, analysts and 
consultants analyse the 

informa+on to deliver exclusive 
presenta+ons on market 
innova+on and trends. 

Data analysis 

Products collec,on methodology / Database edi,ng system: 

What does Mintel do? 
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ONLINE TOOLS 

10 % 
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GLOBAL NEW PRODUCT DATABASE – www.gnpd.com 

1. How does the database look like? 



GLOBAL NEW PRODUCT DATABASE – www.gnpd.com 

2. How does a product record look like? 
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Select criteria to customise your search  

3. How to run searches? 
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Run the search to get the list of products 

4. View the results 

 2. List view 

 1. Thumbnail view 

2 OPTIONS 
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NPL in 2011 - By country 

 

Date Published is between Jan 2011 and Dec 2011 
Super‐Category matches Beauty & Personal Care  
  METHODOLOGY 

Country Number of Variants 
USA 13600 
UK 12156 
Germany 9237 
France 8845 
Japan 7169 
Brazil 4702 
China 4544 
Canada 4074 
India 3105 
Mexico 2692 
Italy 2637 
Spain 2411 
Russia 2085 
South Korea 1745 
South Africa 1520 
Argen+na 1469 
Australia 1455 
Thailand 1278 
Indonesia 1247 
Vietnam 1238 
Other 16309 
Total Sample 103518 103518 NPL number 

TOP 20 
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NPL in 2011 - By country 

 

Date Published is between Jan 2011 and Dec 2011 
Super‐Category matches Beauty & Personal Care  
  METHODOLOGY 

Country Number of Variants 
USA 13600 
UK 12156 
Germany 9237 
France 8845 
Japan 7169 
Brazil 4702 
China 4544 
Canada 4074 
India 3105 
Mexico 2692 
Italy 2637 
Spain 2411 
Russia 2085 
South Korea 1745 
South Africa 1520 
Argen+na 1469 
Australia 1455 
Thailand 1278 
Indonesia 1247 
Vietnam 1238 
Other 16309 
Total Sample 103518 103518 NPL number 

TOP 20 
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NPL in 2011 - Category / Sub-category 

Date Published is between Jan 2011 and Dec 2011 
Super‐Category matches Beauty & Personal Care  

NPL number: 103518  METHODOLOGY 

Category Number of Variants 
Colour Cosme+cs 43378 
Skincare 27950 
Hair Products 12965 
Soap & Bath Products 9994 
Fragrances 5137 
Deodorants 2963 
Shaving &  Depilatories 1131 
Total Sample 103518 

ALL CATEGORIES 
TOP 15 Sub-categories  
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NPD PROCESS 

30 % 
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Excipients   Ac+ve ingredients  Addi+ves 

REMINDER – Who is involved in the NPD process? 

Graphic 
agencies 

Primary 
packaging 

manufacturer 
Secondary 
packaging 

manufacturer  Leaflets / 
Insert 

manufacturer 

NPD 
Formulators 

Laboratories 

Produc+on 

Final 
products 

Brand manufacturer 

Distribu+on channels 

Ingredients 
suppliers 

Areas in which the BPC plaiorm operates. 

Marke+ng department 

R&D department 

Commercial department 

Idea genera+on 
Strategic department 
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PRODUCT LINE 
EXTENTION? 

What are the NPD objectivs? 

RESTYLING OR 
REFORMULATION? 

COOL 
Skincare 

C
O

O
L 

Sk
in

c
a

re
 

ENTERING NEW 
CATEGORIES / MARKETS? 

NEW IDEA OR 
NEW CONCEPT?  C

A
V

EM
A

N
  

BE
A

R
D

 S
H

A
M

PO
O

 

NEW 

CAVEMAN Shampoo 
softens you beard 
protects the colour 
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SKINCARE 
Face 

For men 

Innovative formulation 

Chic design 

Selective distribution 

D e s i g n 
the new 
product 
__ 
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1 MARKETING 
From your perspective 



Looking at the competition’s activity 

I N D U S T R Y  
ACTIVITY 
From  BEAUTY  and  
PERSONAL  CARE  
C O M P A N I E S  
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Looking at the competition’s activity 

Claims matches Male as the claim 
Date Published matches less than one year ago 
Sub‐Category matches Face/Neck Care  
1070 new products have been found  METHODOLOGY 
TOP 15 COMPANIES 

Number of product launches in % on the total 
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Looking at the competition’s activity 

METHODOLOGY L’OREAL 

What’s innovative? 
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Looking at the competition’s activity 

L’OREAL 
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I N D U S T R Y  
ACTIVITY 
From  BEAUTY  and  
PERSONAL  CARE  
C O M P A N I E S  

Going regional 
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INDIA 

ASIA 

Going regional 

JAPAN 

KOREA CHINA 

CHINA 
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LATIN AMERICA 

Going regional 

MEXICO 

BRAZIL 

BRAZIL 
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I N D U S T R Y  
ACTIVITY 
From  BEAUTY  and  
PERSONAL  CARE  
C O M P A N I E S  

Running analyses 
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Packaging analysis 

SIZES 
TYPES 
MATERIALS TOP 1O  

TYPES - NPL 

TOP 5  
MATERIALS - NPL 

TOP 1O  
PACK SIZES - NPL 

Package Type Number of Variants Number of Variants 
Tube 577 53.93% 
Bolle 271 25.33% 
Tolle 42 3.93% 
Jar 28 2.62% 
Flexible sachet 14 1.31% 
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Claims analysis 

Claims matches Male as the claim 
Date Published is between Jan 2010 and current date (Nov 2012) 
Sub‐Category matches Face/Neck Care  
2848 new products have been found   METHODOLOGY 
EUROPE - TOP 15 CLAIMS 

% of NPL 
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Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 55.0% 60.3% 50.6% 
Botanical/Herbal 46.4% 46.9% 43.1% 
Mamfying* 39.3% 36.2% 39.6% 
Cleansing* 39.9% 36.2% 34.5% 
Time/Speed 26.6% 26.9% 25.9% 
Vitamin/Mineral For+fied 17.5% 23.1% 24.7% 
Long‐Las+ng* 17.2% 21.5% 16.1% 
Skin Disorders 15.7% 19.0% 14.2% 
An+‐Acne 15.4% 18.7% 14.0% 
Brightening / Illumina+ng* 13.0% 10.5% 13.8% 
Dermatologically Tested 12.7% 10.5% 13.5% 
Whitening 11.2% 9.5% 12.1% 
Protects Against Elements* 11.5% 12.3% 8.9% 
Exfolia+ng 11.2% 12.1% 8.2% 
Reduces the Appearance of Pores* 9.2% 10.8% 10.5% 

Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 70.2% 63.5% 60.4% 
Botanical/Herbal 60.0% 48.5% 44.6% 
Dermatologically Tested 36.2% 36.5% 45.8% 
Time/Speed 29.6% 39.8% 43.4% 
Vitamin/Mineral For+fied 28.5% 30.4% 26.5% 
An+‐Ageing 21.6% 18.7% 21.7% 
Cleansing* 22.7% 16.4% 22.0% 
Long‐Las+ng* 14.3% 22.6% 25.1% 
For Sensi+ve Skin 16.6% 23.4% 20.8% 
An+oxidant 14.8% 13.6% 16.2% 
Ethical ‐ Animal 14.3% 15.9% 13.8% 
Paraben Free 9.1% 20.1% 15.5% 
Mamfying* 14.6% 12.5% 15.5% 
Reduces Fine Lines / Wrinkles* 16.1% 11.7% 11.5% 
No Addi+ves/Preserva+ves 13.0% 13.6% 11.7% 

ASIA - TOP 15 CLAIMS 
% of NPL 



Claims matches Male as the claim 
Date Published is between Jan 2010 and current date (Nov 2012) 
Sub‐Category matches Face/Neck Care  
2848 new products have been found   METHODOLOGY 
EUROPE - TOP 15 CLAIMS 

% of NPL 
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Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 55.0% 60.3% 50.6% 
Botanical/Herbal 46.4% 46.9% 43.1% 
MaNfying* 39.3% 36.2% 39.6% 
Cleansing* 39.9% 36.2% 34.5% 
Time/Speed 26.6% 26.9% 25.9% 
Vitamin/Mineral For+fied 17.5% 23.1% 24.7% 
Long‐Las+ng* 17.2% 21.5% 16.1% 
Skin Disorders 15.7% 19.0% 14.2% 
An+‐Acne 15.4% 18.7% 14.0% 
Brightening / Illumina+ng* 13.0% 10.5% 13.8% 
Dermatologically Tested 12.7% 10.5% 13.5% 
Whitening 11.2% 9.5% 12.1% 
Protects Against Elements* 11.5% 12.3% 8.9% 
Exfolia+ng 11.2% 12.1% 8.2% 
Reduces the Appearance of Pores* 9.2% 10.8% 10.5% 

Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 70.2% 63.5% 60.4% 
Botanical/Herbal 60.0% 48.5% 44.6% 
Dermatologically Tested 36.2% 36.5% 45.8% 
Time/Speed 29.6% 39.8% 43.4% 
Vitamin/Mineral For+fied 28.5% 30.4% 26.5% 
An+‐Ageing 21.6% 18.7% 21.7% 
Cleansing* 22.7% 16.4% 22.0% 
Long‐Las+ng* 14.3% 22.6% 25.1% 
For Sensi+ve Skin 16.6% 23.4% 20.8% 
An+oxidant 14.8% 13.6% 16.2% 
Ethical ‐ Animal 14.3% 15.9% 13.8% 
Paraben Free 9.1% 20.1% 15.5% 
MaNfying* 14.6% 12.5% 15.5% 
Reduces Fine Lines / Wrinkles* 16.1% 11.7% 11.5% 
No Addi+ves/Preserva+ves 13.0% 13.6% 11.7% 

ASIA - TOP 15 CLAIMS 
% of NPL 

Claims analysis 



Claims matches Male as the claim 
Date Published is between Jan 2010 and current date (Nov 2012) 
Sub‐Category matches Face/Neck Care  
2848 new products have been found   METHODOLOGY 
EUROPE - TOP 15 CLAIMS 

% of NPL 
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Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 55.0% 60.3% 50.6% 
Botanical/Herbal 46.4% 46.9% 43.1% 
Mamfying* 39.3% 36.2% 39.6% 
Cleansing* 39.9% 36.2% 34.5% 
Time/Speed 26.6% 26.9% 25.9% 
Vitamin/Mineral For+fied 17.5% 23.1% 24.7% 
Long‐Las+ng* 17.2% 21.5% 16.1% 
Skin Disorders 15.7% 19.0% 14.2% 
An+‐Acne 15.4% 18.7% 14.0% 
Brightening / Illumina+ng* 13.0% 10.5% 13.8% 
Dermatologically Tested 12.7% 10.5% 13.5% 
Whitening 11.2% 9.5% 12.1% 
Protects Against Elements* 11.5% 12.3% 8.9% 
Exfolia+ng 11.2% 12.1% 8.2% 
Reduces the Appearance of Pores* 9.2% 10.8% 10.5% 
Total Sample 100.0% 100.0% 100.0% 

Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 70.2% 63.5% 60.4% 
Botanical/Herbal 60.0% 48.5% 44.6% 
Dermatologically Tested 36.2% 36.5% 45.8% 
Time/Speed 29.6% 39.8% 43.4% 
Vitamin/Mineral For+fied 28.5% 30.4% 26.5% 
An+‐Ageing 21.6% 18.7% 21.7% 
Cleansing* 22.7% 16.4% 22.0% 
Long‐Las+ng* 14.3% 22.6% 25.1% 
For Sensi+ve Skin 16.6% 23.4% 20.8% 
An+oxidant 14.8% 13.6% 16.2% 
Ethical ‐ Animal 14.3% 15.9% 13.8% 
Paraben Free 9.1% 20.1% 15.5% 
Mamfying* 14.6% 12.5% 15.5% 
Reduces Fine Lines / Wrinkles* 16.1% 11.7% 11.5% 
No Addi+ves/Preserva+ves 13.0% 13.6% 11.7% 
Total Sample 100.0% 100.0% 100.0% 

ASIA - TOP 15 CLAIMS 
% of NPL 

Claims analysis 



Claims matches Male as the claim 
Date Published is between Jan 2010 and current date (Nov 2012) 
Sub‐Category matches Face/Neck Care  
2848 new products have been found   METHODOLOGY 
EUROPE - TOP 15 CLAIMS 

% of NPL 
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Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 55.0% 60.3% 50.6% 
Botanical/Herbal 46.4% 46.9% 43.1% 
Mamfying* 39.3% 36.2% 39.6% 
Cleansing* 39.9% 36.2% 34.5% 
Time/Speed 26.6% 26.9% 25.9% 
Vitamin/Mineral For+fied 17.5% 23.1% 24.7% 
Long‐Las+ng* 17.2% 21.5% 16.1% 
Skin Disorders 15.7% 19.0% 14.2% 
An+‐Acne 15.4% 18.7% 14.0% 
Brightening / Illumina+ng* 13.0% 10.5% 13.8% 
Dermatologically Tested 12.7% 10.5% 13.5% 
Whitening 11.2% 9.5% 12.1% 
Protects Against Elements* 11.5% 12.3% 8.9% 
Exfolia+ng 11.2% 12.1% 8.2% 
Reduces the Appearance of Pores* 9.2% 10.8% 10.5% 
Total Sample 100.0% 100.0% 100.0% 

Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 70.2% 63.5% 60.4% 
Botanical/Herbal 60.0% 48.5% 44.6% 
Dermatologically Tested 36.2% 36.5% 45.8% 
Time/Speed 29.6% 39.8% 43.4% 
Vitamin/Mineral For+fied 28.5% 30.4% 26.5% 
An+‐Ageing 21.6% 18.7% 21.7% 
Cleansing* 22.7% 16.4% 22.0% 
Long‐Las+ng* 14.3% 22.6% 25.1% 
For Sensi+ve Skin 16.6% 23.4% 20.8% 
An+oxidant 14.8% 13.6% 16.2% 
Ethical ‐ Animal 14.3% 15.9% 13.8% 
Paraben Free 9.1% 20.1% 15.5% 
Mamfying* 14.6% 12.5% 15.5% 
Reduces Fine Lines / Wrinkles* 16.1% 11.7% 11.5% 
No Addi+ves/Preserva+ves 13.0% 13.6% 11.7% 
Total Sample 100.0% 100.0% 100.0% 

ASIA - TOP 15 CLAIMS 
% of NPL 

Claims analysis 



Claims matches Male as the claim 
Date Published is between Jan 2010 and current date (Nov 2012) 
Sub‐Category matches Face/Neck Care  
2848 new products have been found   METHODOLOGY 
EUROPE - TOP 15 CLAIMS 

% of NPL 
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Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 55.0% 60.3% 50.6% 
Botanical/Herbal 46.4% 46.9% 43.1% 
Mamfying* 39.3% 36.2% 39.6% 
Cleansing* 39.9% 36.2% 34.5% 
Time/Speed 26.6% 26.9% 25.9% 
Vitamin/Mineral For+fied 17.5% 23.1% 24.7% 
Long‐Las+ng* 17.2% 21.5% 16.1% 
Skin Disorders 15.7% 19.0% 14.2% 
AnT‐Acne 15.4% 18.7% 14.0% 
Brightening / Illumina+ng* 13.0% 10.5% 13.8% 
Dermatologically Tested 12.7% 10.5% 13.5% 
Whitening 11.2% 9.5% 12.1% 
Protects Against Elements* 11.5% 12.3% 8.9% 
Exfolia+ng 11.2% 12.1% 8.2% 
Reduces the Appearance of Pores* 9.2% 10.8% 10.5% 
Total Sample 100.0% 100.0% 100.0% 

Claims 2010 2011 NOV2012 
Moisturising / Hydra+ng 70.2% 63.5% 60.4% 
Botanical/Herbal 60.0% 48.5% 44.6% 
Dermatologically Tested 36.2% 36.5% 45.8% 
Time/Speed 29.6% 39.8% 43.4% 
Vitamin/Mineral For+fied 28.5% 30.4% 26.5% 
An+‐Ageing 21.6% 18.7% 21.7% 
Cleansing* 22.7% 16.4% 22.0% 
Long‐Las+ng* 14.3% 22.6% 25.1% 
For Sensi+ve Skin 16.6% 23.4% 20.8% 
An+oxidant 14.8% 13.6% 16.2% 
Ethical ‐ Animal 14.3% 15.9% 13.8% 
Paraben Free 9.1% 20.1% 15.5% 
Mamfying* 14.6% 12.5% 15.5% 
Reduces Fine Lines / Wrinkles* 16.1% 11.7% 11.5% 
No Addi+ves/Preserva+ves 13.0% 13.6% 11.7% 
Total Sample 100.0% 100.0% 100.0% 

ASIA - TOP 15 CLAIMS 
% of NPL 

Claims analysis 
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2 R&D 
From your perspective 



SPF analysis 

Claims matches Male as the claim 
Date Published is between Jan 2010 and current date (Nov 2012) 
Sub‐Category matches Face/Neck Care  
2848 new products have been found   METHODOLOGY 

3%  
of the 2848 

 new product 
launches 
has SPF 

Beauty innovation 34 
© Mintel Group. All right reserved. Confiden+al to Mintel. 

6%  2% 

56% 
6% 

19% 

4% 2% 
4% 

SPF 6 

SPF 10 

SPF 15 

SPF 20 

SPF 30 

SPF 35 

SPF 40 

SPF 50 

Which level 
has been 
used the 
most ? 



Exploring new formulations 
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Learning more about ingredients 
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Running ingredients analysis 

Click on the ingredients group to see the full list 

Beauty innovation 37 
© Mintel Group. All right reserved. Confiden+al to Mintel. 



Comparing ingredients (Moisturising) 

Moisturising 

Beauty innovation 38 
© Mintel Group. All right reserved. Confiden+al to Mintel. 



Comparing ingredients across regions (TOP 10 Antioxidants) 
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EUROPE 

ASIA 

Tag Variants 
Tocopheryl Acetate 91 

Tocopherol 62 
Ascorbyl Glucoside 36 
Ascorbyl Palmitate 24 

BHT 21 
Camellia Sinensis Leaf Extract 16 

Ubiquinone 15 
Pentaerythrityl Tetra‐di‐t‐butyl 

Hydroxyhydrocinnamate 11 

Sodium Metabisulfite 8 
Ascorbic Acid 6 

Tag  Variants 
Tocopheryl Acetate  78 

Camellia Sinensis Leaf Extract  48 
BHT  45 

Tocopherol  28 
Ascorbyl Glucoside  20 

Sodium Ascorbyl Phosphate  17 
Sodium Metabisulfite  9 
Magnesium Ascorbyl 

Phosphate  7 

Ubiquinone  7 
Ascorbic Acid  6 



Searching specific formulations 

Search products containing a specific combination: 
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SALES / EXPORT 
From your perspective 



UlTmate Company   Number of Variants % 
Avon 1983 29.01% 
L'Oréal 433 6.33% 
Beiersdorf 309 4.52% 
Procter & Gamble 226 3.31% 
Evyap 211 3.09% 
Unilever 194 2.84% 
Henkel 160 2.34% 
Erkul Cosme+cs 154 2.25% 
Hutchison Whampoa 140 2.05% 
Oriflame 140 2.05% 
Odak Cosme+cs 122 1.78% 
Colgate‐Palmolive 118 1.73% 
Kadioglu Cosme+cs 110 1.61% 
Coty 109 1.59% 
Estée Lauder 104 1.52% 
Kopas Kozme+k 82 1.20% 
Shiseido 82 1.20% 
Johnson & Johnson 75 1.10% 
Carrefour 73 1.07% 
Pinkar 63 0.92% 
LVMH 56 0.82% 
Hobi Kozme+k 47 0.69% 
FlorMar 45 0.66% 
Chanel 39 0.57% 
Kosan Kozme+k 38 0.56% 
No Name 37 0.54% 
Micys 31 0.45% 
Hunca Cosme+cs 30 0.44% 
Alix Avien Cosme+cs 29 0.42% 
Pierre Fabre 29 0.42% 
Other 1567 22.92% 
Total Sample 6836 

Learning about specific markets 
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TOP 30 
(+ OTHER)  

ULTIMATE COMPANIES | SKINCARE | TURKEY 



CONSUMERS DATA 90 % 
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Consumer data chart 
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http://oxygen.mintel.com/cdc/choose_criteria/ 
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Helping you make the products of tomorrow. 
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